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ORGANIZATIONAL GOALS

i i i

Values, confidence, self-esteem, understanding, empathy, self-monitoring,
H social intelligence, humor, listening, assertiveness, conflict management,
leadership, adaptability, attentiveness...

s
COMMUNICATION COMMUNICATION COMMUNICATION

OBIJECTIVES
AFTI VITI E.S POLICIES
Gossip, meetings,

. Corporate policies,
surveys, planning, IS, imolicit and licit
IT, performance implicit and explici

. rules, org flow chart
\_ reviews

Problem solving,
feedback, training,
meeting customer

needs
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